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We"ve been Belping b0 shrink carban footpriaty for o long time. Since woy
T L
Bededn we even bnew mhak o corbon fookpdink mas. Or that it needed shrinkisyg

Al me've gver wanted ta do wes build good hames in good neiphbarnads

and, you knos, save the eanh

Salar-powared homes ot Bradburn o Wastminstsr,
That's right, every McStain hame in Bradburn comes pomered

by e Bun = standand

“pet pars”™ community cantar in Hyland Village.
Alsn in Westminster, this geaint, walkable villoge hos e

commgnity cenber thot prodetes as ma zh energy 64 it uses

State-of-the=-art homas in Staplaton, Lowry and Platt
Park. Every bame 5 Energy S pertified and located ina

phase that lets yom wolk mare ond die less

Sheink ysar earbon footprint juit by paying us @ visit.
Drep by ey McSteln sales office, aad wi'll make o contribution te Carbonfusd. org.

(W can da this.)

Far directions and other info, go o meilain.com
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MeStain Neighborhoods focuses on its brand as
a company that is committed to a sustainable future.

Phato eourtesy of Strado Advertizing, Denver

last June established Green Builders, Inc., a green
development and home building company that

is traded on the American Stock Exchange. Wilson
believes his company is the first large-scale devel-
oper and production home builder to make the
green commitment, His homes range from first-time
homes starting in the $200,000s to executive-level
homes in the $700,000s.

With Green Builders, Wilson is making sustain-
able living available to virtually everyone, “Green
living is no longer for a select few — we simply can't
afford for it to be. Our idea is to build homes that
are efficient, comfortable, healthy, and attractive
all at the same time, and that offer people-friendly
and earth-friendly features and options. All of these
things make a home last longer and appreciate fast.
Nothing is greener than that.”

Green Builders currently has three master plans
ished model
homes will be completed in March. The company is
building its new homes to the NAHB National Green
Building Standard and touts its four-fold, common
sense approach to green building under the propri-
etary moniker of the GreenSense™ Program which
includes: EnergySense™ for cooling and lighting,
WaterSense™ for water conservation, EarthSense™
for its building materials, and HealthSense™ for its
indoor air quality. It recently did a small advertis-

under development, aned its first fy

ing campaign to invite prospective buyers o view an
eco-friendly model home and had 200 peaple atten.
“We have quite an interest list started for all of our
communities. There really is pent-up demand for
sustainable living options out there with the general
home buying population,” notes Wilson,

Barriers to Buying Green

But the road to building and buving green isn't
paved with rose-colored stones. There are definitely
some roadblocks along the way. The primary factor
that limits builders in building green or taking it




GREEN HOMES: THE COLOR OF THE FUTURE

Some states are ahead of the curve when it comes
to energy efficiency and solar incentive programs.

to the level of including solar in their green homes
is lack of Federal, state and utility-based incentives
and/or rebates,

Green Builders, for example, is building their
homes “solar ready,” but not including solar as a stan-
dard feature in their homes. “When vou consider the
fact that a solar system can add $25,000 o the price
of our homes, and our homes start in the $200,000s,
we are talking 10 percent of the price of the home for
solar power,” Wilson comments. “Until {the state of)

Texas and the utilities [in communities] where we are
building offer incentives, we can’t add that amount to
the cost basis of our homes. It just won't flv.”

Some states, though, are ahead of the curve when
it comes to energy efficiency and solar incentive and
rebate programs. The state of California’s Energy
Commission, for example, has established the New
Solar Homes Parinership designed specifically to
encourage builders to build energy-ctficient homes
with integrated roof tile solar panels as standard fea-

tures. The financial benefit to the builder increases
with the level of energy efficiency. The partnership
also has a strong consumer awareness campaign to
educate potential homeowners on the benefits of
energy efficient solar homes.

According to the McGraw-Hill report, green
home buyers find awareness and education to be the
most important obstacles 1o overcome in the green
home building market. However, costs and lack of
available green homes are close seconds, and are

“We believe our greatest mission is to turn a buyer
to a green home,” says Wittenberg. "It can change

not only their life, but our world.

! Resuhs roported in The Green Homeownne Smartharket Repon
are a combination of MeGiaw-Hll Construction’s propriotary data,
analytic and contend eapertise, as well as informatian gathered by
Meiraw-Hill Consaruction [MHC) Research & Anatytics Markat
Rassarch Growp from Jenwary 2007 1o April 2007. For that resaarch,
a reprosentatve sample of the 233 millios U.5. housebolds was
surveyed regardimg recent purchases of grean homas, os wall as
remadaling with green building products and processes

? Zoro Enorgy homes ware buih under the Budding America program
spondotad by tho US Department of Energy. Homes wera designed
to save A home oéwner ugp 1o 80% on their wility costs

* Robert Charles Lessar & Compamy, “Measuring tha Market for Groen
Residantial Development,” January 2008
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first and second respectively when looking at overall
obstacles to purchase. Comparatively, builders per-
ceived higher cost as the most significant obstacle to
building green homes.

So McStain Neighborhoods keeps their green
information fun and Iriendly, as evidenced by its Web
site at www.mcstain.com. “We believe our greatest
mission is 1o turn a buver of a traditional home o
a green home,” says Wittenberg, “It can change not
only their life, but our world.” smi



