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lemees, S Enpged audiencn hoars ard sees I makes the prioverbial village o pet o
nfeemateon on Tashe Bridges ot the seme tma
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Designing Great Advertising

Careat real este advertising isn'l an oxy-
o, There is great real estie advertising
oui there, seiting builders apari froom the
rest, surpassing the competition in more
wuvs than can be mcasured in sales fmares,
Simply iake a ook ai the winners of “The
Natbonals™ awirds competition (wwwthen-
ationals.comi and vou'll see a [antastic sam-
ple of the niatkon's best real estaie adventis
ing. As one of the judges for this year's
Markonals, surmoeched by all of st great
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Good design doesn't have to be
a budget buster, but
it does need to be a mindset.



You may not personally like the ad,
but if it speaks strongly to your
audience and prompts them to
action, then who cares?
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Bebow are some principhes o nemacimber
i von want to know whan i takes (o croae
great real esiiie adveriisingg
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Slavhe they don’t knosy what @1 akes 1o cre-

Mindy Groene and Alece Birnbaeh ol Grenns &
Burnbach Advortising in Desver, Colorado
semuattlally enecutod this priat nd lor thewr clom

The Landmadk, “The | =ndmsk m an sihend and

fregant progecl, Sosl LWash The goegeous edigor

quality phtography ol tha dogs o (ks ad bacams 1
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devolopar sold B0% of ke 177-umt progect tha st
iy 01 ENB [rand nienm)

1. Great Design Sells. Understand
theat ebesiirn sells. Just losok ar Darped, Thic
retmil izt is selling the cool design
il tosibid biwl bhroshes insteia] of chie
T micen, Cenodd design dhoesn 't e
tior bt g Bsnedpeet Buster, bot 18 does
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2. Great Agency Relationship.
Pick an apency et selies great desagn
as well i el Enstiesd o, creaine
strategry Find o fulbsernvice agency
thast cien cradt adve riisinge ELRRLITES
ATRI 1S _-||||'| |||:||]I'. e Linses 1B b
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3. Take Some Time. You woalid
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With an island lecation, Coldwall Banker
The Condo Store and The Branding Broup
partnercd 19 creals a teaser &l of disting-
tsom for Waisrside, a condo coaversion proj-
ect in 51 Petersburg, Florida.
Bainy Harbourt, (2's senior vico president, diree:
tor of markating, sakd thy anontionally high-
flightted the veates fpatuey irstead of slhowng
pEoduc] b0 pvokn amchion & T prospectse
turyer The simple, catchy haadlng and dol-
phing that hieak though the ad bomder perfect-
by supoo Wasernido's logo. Teeo-Shousand
peccds ruyisientd unline as-a resoll of they ad
e fevn-hardend of tham purchase it in
tha first phasi

penweer o thee (oo ol thinking!),

4. Take Risks. Onar-ofelue-bos
ereative fileas ikihe Baiilders ners
ons, They don'y however, make |
the buying public nervesss, -
Agraiin, trust e vour pdvertising
experts know what they are doing. Take
chances and be the hers when i winks,
Advertistng great Leo Bamett once sabd,

“I am ome who belicves that one of il
greatest dangers of adverising is not that
oo amisbeading people, but thag of boring
them e dheanh,” Risk noa heing boring.
Yo' Il reap great rewards,

E. Practice Patience. Hine the patience
po see the pesils, Don’ just give it one
wieekend, Succesaiul mredia plans are L
ered, With o new ciumpaign, make sure
vt vee Bud tonee e evaluaee e resulis when
all al the Bivers howe been in place,

4. Stop Marketing bo Yoursell Cue of the
micist prodific problems we've encountered as
an ageney B ihe iendency for barilders o mai-
Lt o themschies. Remembier, vou are not the
e, Gt fos knanw yourr baver o you swoa't
bt suiceesaful Rescarch shiows thar young first
pimers chon't resel newspapers that of e, so
iy need 10 e meac b by raidio, Iniemet, o
otibelowr slvertising Bocognize thas vou need
iy remave your peirsonal preferences from the
ereative approval process, You may not pers
somally [Bkie the acl, B il in speaks suoagly 1o
vonr atdience and proangis them o action,
thesn wio cares? Lisgendlary acd man i
Oxigibey sardel it bz 10 voni"ve orving o per-
agiche people 1o do something or oy sommee
thing, it seems o e your shoald wse their Bue
e, the Bngueage in which they think.”

7. Know Everything, Undescud vour
braned and whist your company stands Lo,

Wit promises oo you make 1o vout Busing
pablici Kiww younr prodiict. What b umbeuie
alsoen inF How dlases it dliller froin the bailiber
donwn the sireei? Why would someone by
b7 Brany v eopm petiticn. Yoo can't sell in
o vacuie, Are vour selling |||:I|:|FH.I'||I'||.I||'|- clif-
ferent froan daeirss Only il oo know this
irtforrmastion Tike il back of your hand can
yorid sliare it with ser agency and help
ibevilop @ solicl creative sarategy.

Mow You're Ready to Break Some Rules
Your've leamed some inportant ponciples.
o pinlersnned sone oo |'.|il|.|]|n anvl
SO Ce iR i i lusiny.

1. Don't Sall Your Product. Tl
stmply informs, bat emation sells. Sell the
lifestvle, mot the prosloct, Lot people kinow
hanw Fi sl el wo live i vour lodsee of ooin-
iy, Floor plans and elevitions woii' scll
your home, Your mbvertising should divect
potenial biyers to the builder's Wels sie o1
i e sales office, These ire the appropriae
places for this imformation, Let them browse
e You don't have o show a lotse o sl
a histse. The best ads aloant!

2. Kill the Infe. Too odten bublders e o
tell their entire story and give a brochiore's
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Far Mastique, a high-rise community in
South Fort Myem, Florida, B2 Advartiing
eresied a distinct look for the Commuanity

that appealed to the socond-hame buyor

beetvaresen the ages of 84 nad 65 by Ieatening

illustrations remimiscent of clossic y
toarism phetos that had o ~Gatsby-esque” &. Don't be Boring.

Aubvervisiong isn'e all abwaal
indorenateon, Enlertn

denchan Feipnd (e nos st ol 1iom thi troed
Thar mnting Camgaign, corsising of nesEpaper oS
iy, raho, ouldoor deect mail, aod & it

rinde
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ty boud had tha air of a desbraton rsor ©

quality bo them. 2 brght colors and dynamec ar %
=4

i

ity Iy wiuld ong fo s — of v E

winrth of informanon ina prng or hrogdcas
wil, Beep the messgee simple, distncet, and
povweriul, and then direct prospects o the
Web whicre they can get more information.
d. Pratend you Failed English 101.
Baosth oiweword ails and 100 wesrd mids e
been eopally succesdal. Iall depends wpon
LIEET SIFANeEY anel execution. Clroumstanees
willl albconne whan is best Phon's ged eavghe ags
with prumetuation and verb lepses. Cirem

adiverising hreaks most miles, including
ETARFIAEIAE

thesane, aued they will
Terae i youl Lapise
them o think, v gigele,
ponsmible, 16 remembaer
“thit happened o me,”
anel you've not anly
entertined, you've
chngged,

5. Don't be
Married to Print
Advertising,

Diflerent buyers
have dilfercng
rthsls o acejuibr-
ing thelr Informa-
tion, Yes, newspa-

per 15 st a vital
and vialde pary of the medis mix — b

it hies your tuget audience, Conskider emall,
rext misssaging, rackio, calde, promorions.
(e lisa goses on andd o,

IU's never oo ke 10 st crining grear
advertising. Cet our of the mit thar you've
been i, amd iy somethdng new — speaking
o vour aistlbence, in their vobee, ln g visuadls
CIERIIE Wiy,

How dao vosnt ger stuned® Review the
awarnd winners from “The MNatdonals.®
Take advantage of the "Ask an Expernt”
seivice from the Matonal Association

of Home Bullders, where a member of
the Instimne of Restdential Marketing
spcializing in acdverising will review
wosur sl free of charpe. Ceos b

wivw. nahlbory for details

In & v when homes anen's selling

Easter than vou can baaile them, this s
priven iy bo ke rease your sales We'll
e |-HI-|-.'|!|}; {or vour wils ar nest yeir's
“Manonals.” S
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